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OUR APPROACH.

@ 1. CLENT MEETING

Overview of the project & the goals

@ 2. ANALYSIS (

Detailed surgery of case presented

"\

@13 IDEAS & PLAN

Presentmg the strategy & plannmg

© - DISCUSSION /

Discussing and adjlisting the strategy

and &

marketlng & web

ExP

@ PREPARATION

Preparing the proj_ect framework

e 6. EXECUTION -

Working on the prOJect according to plan

e 7. MANAGEMENT

Managing and supervising the project

é 8. IMPROVEMENT

Focus on the most efficient strategies /P

'
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SERVICES STRUCTURE

360° DIGITAL SOCIAL MEDIA ADS CONTENT 360° STRATEGY

MARKETING
= | . PS Google
(01 Magento S
< f" : | (ZTL) commERce ol
DESIGN WEBSITES & APPS ONLINE SHOPS AND SEO

E-COMMERCE
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B: Account overview 3 Ccampaigns == Ad sets for 1 Campaign B Ads

[‘ Duplicate w» 4 Edit w W & ¥ Rulesw View Setup (_J)  Columns: Performance w Breakdown

Campaign name - A Delivery a Budget Results Reach Impressions  Cost per result Amount spent Ends Link clicks
Purchase Per Purchase

() Engagement Game [Business Storm] @ Completed Using ad se... 3,927 6,706 21,285 €0.01 €34.60 of €34 2 May 2018 —
Post Engag... Per Post Enga...

() Traffic Article Bloomberg [Business Storm) ® Completed Using ad se... 112 2,123 383 €0.03 £€3.49 of £3.40 29 Apr 2018 112
Link Clicks Per link click

() Trafiic Carosel [Design 102] Business ® Completed Using ad se._ . 352 6,080 27 723 €012 €41.23 of €41.23 15 Apr 2018 352
Link Clicks Per link click

() Conversion [Design 102] Business Storm ® Completed Using ad se._ . — — — — €0.00 of €£0.00 8 Apr 2018 —
Purchase Per Purchase

() Emgagement Quote [Business Storm] ® Completed Using ad se._ . 83 " T35 884 €0.06 €5 .37 of €5.37 25 Mar 2018 1
Post Engag... Per Post Enga...

() Conversions Carosel Design 101 [Business Storm)] ® Completed Using ad se._ . — 7,425 238786 — €32.70 0f €32.70 28 Mar 2018 164
Purchase Per Purchase

(:) Conversions Design 101 [Business Storm] ® Completed Using ad se... — 8,099 19,877 — €18.58 of €18.58 28 Mar 2018 79

Results from 41 campaigns — 115,575 679,928 — €785.53 2,576

CAMPAIGNS: PERIOD: CLIENT: RESULTS
TRAFFIC & SALES 3 Months CONFIDENTIAL A 0.00115 - PER IMPRESSION

GEO: A 0.06333 - PER CLICK
PORTUGAL

| facebook ads
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B): Account overview 3 campaigns B2 Ad sets B Ads

e Rules w view Setup ( J)  Columns: Custom w Breakdown w Reports

; ; . ; ; Website

Campaign name v A Delivery - Budget Results Reach Impressions  Cost per result Amount spent Ends Link clicks T

() Test audiance flawlessbrows ® Active Using ad se... 3 409 409 50.41 $1.24 Cngoing 3 —
Link Clicks Per link click

() Wonder Wax - promo campaign ® Active Using ad se... 214 4972 5,882 $0.03 $6.70 Ongoing 214 —
Link Clicks Per link click

() Flex Tape - campaign video @ Active Using ad se... 430 5,827 6,881 $0.02 $8.80 Ongoing 430 —
Link Clicks Per link click

() Clever Cutter - video campaign @ Active Uzing ad ze._. 1,136 18,153 25,240 $0.03 $32.34 Ongoing 1,136 —
Link Clicks Per link click

() Clever Cutter - campaign @ Active Uzing ad se. .. 3,076 45 818 92,036 $0.04 5124.58 Ongoing 3,076 —
Link Clicks Per link click

() FLAWLESS EROWS - LEAD GEN @ Active Uzing ad ze._. 8,943 144,482 275,179 50.04 5341.62 Ongoing 8,043 —
Link Clicks Per link click

() Flawless Brows Lookalike @ Active Uzing ad se. .. 100 84 667 270,369 $4.36 $435.54 Ongoing 3,044 —
Leads Per Lead

() Page Likes campaign @ Active Uzing ad ze._. 377 5,438 12,691 5011 542 80 Ongoing — —
Page Likes Per Page Like

Results from 21 campaigns — 403,304 1,195,403 — §1,734.56 31,226 —

CAMPAIGNS: PERIOD CLIENT RESULTS
A TRAFFIC 2,5 Months CONFIDENTIAL A 0 .1850 PER IMPRESSION

A LEAD GEN
A BRAND AWARENESS GEO A 0.00555 - PER CLICK

A SALES BG, RO, GR

| facebook ads
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Clicks + Impressions v Avg. CPC - Cost+

7.95K 333K €0.03 €272

50K

800

25K

- \/’N
0 0
5 Nov 2018 4 Mar 2019
CAMPAIGNS: PERIOD CLIENT RESULTS
A TRAFFIC 4 Months CONFIDENTIAL A 0. 00PERIMPRESSION
ﬁ EEQAADNSIZI\\/IVARENESS GEO A 003 -PERCLICK
A SALES SE EUROPE

| google ads
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Clicks = Impressions Avg. CPC = Cost

995 7.69K £4.03 £2.24K

21K

110

55 1.05K

0
29 0ct 2018

0
9 Jul 2018

CAMPAIGNS: PERIOD CLIENT RESULTS

A TRAFFIC 4 Months CONFIDENTIAL A 0. 2 9RERSVPRESSION
ﬁ EERAAilgiI\\IIVARENESS GEO A 403  -PERCLICK

A SALES LONDON, UK

| google ads
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All online campaigns

Campaigns Ad groups Settings Ads Keywords Audiences Ad extensions Auto targets Dimensions Display Network v
All campaigns v Segment v Filter = Columns +  fod 4 Search
W Cicks ~ Vs M Converted cicks v Daly +

+ CAMPAIGN ~ Edt « Details « Bid strategy « Automate v

° Campaign Budget Status Campaign Campaign ¥ Clicks ~ Impr. CTR Avg. Cost Avg. Converted Cost/
type subtype CPC Pos. clicks 7 converted
! click

CAMPAIGNS: PERIOD CLIENT RESULTS

CONFIDENTIAL
A TRAFFIC 5 Months A OPTIMIZED CLICS VS.
A LEAD GEN GEO CONVERTED CLICKS

A SALES
EUROPE

| google ads
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Google Analytics Home
Traffic Channel Source/Medium Referrals

Users Sessions Bounce Rate Session Duration

7.1K 9.6K 57.8% om 50s

1284% 1280.5% +2.6% 120.5%

vs last 90 days

1.2K
i
0
400
200
e 28 01 02 03 04 05 06
-_— ’ ) . | Feb Mar
01 01 07 !
Jan Feb ® Socia ® Display @ Paid Search Direct Other

| google ads
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Traffic Channel Source/Medium Referrals Traffic Channel Source/Medium Referrals

200 6
50
150
50
10

01 02 03 04 05

Fo
Feb Mar
. . ] . h R _— ® m.facebook.com  ® facebook.com  ® instagram.com |.facebook.com Other
® google /cpc @ m.facebook.com / referra ® (direct) / (none) google / organic Other

| google ads
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When do your users visit?

Users by time of day

Sun Mon Tue Wed Thu Fri

I
70

=]

3

o

05

-t

| google ads

DI

12am
2am
4am
6am
8am
10am
12pm
2pm
4pm
6pm
8pm

10pm

Where are your users?

Sessions by country

Bulgaria - |

United States |
India |
Romania |

Macedonia (F... |
0% 20%

B New Visitor M Returning Visitor

40% 60% 80% 100%
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How are your active users trending over time?

Active Users

e Monthly

2.5K

o Weekly

490

Daily
o5/

m

Last 90 days -

| google ads

ACTIVE USERS REPORT >

How are you performing against goals?

Goal Completions

968
[T

Goals

Web Site Visits (EN)

Goal Conversion Rate

10.09%

I T—
Conversion rate Completions

u 958
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CLIENT:
CONFIDENTIAL

PLATFORMS:
FACEBOOK
GOOGLE

GOAL:
LEAD GEN
BRAND AWARENESS
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CLIENT:
CONFIDENTIAL

| PLATFORMS:

coooe | DEADLINE [»Y\%

GOAL:
LEAD GEN
BRAND AWARENESS


https://expandx.com/
mailto:marketing@expandx.com

| CLIENT:

CONFIDENTIAL
e HAVE
| PLATFORMS: = & ' TIME,
FACEBOOK - J. B
GOOGLE R J TO WASTE

TIME?

GOAL.:
LEAD GEN
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CLIENT:
PROSPEAMO

o3 PROSPERAMO

FACEBOOK
GOOGLE

| PLATFORMS: WE’'RE HIRING

GOAL: 7 ) ) I g
| LEAD GEN ‘4_;){) J

BRAND AWARENESS
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CLIENT:
CONFIDENTIAL

PLATFORMS:

FACEBOOK
GOOGLE

GOAL.:
LEAD GEN

"THIS IS NOT
ANOTHER

BORING
JOB AD"
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CLIENT:
CONFIDENTIAL

PLATFORMS:
FACEBOOK
GOOGLE

GOAL.:
LEAD GEN
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CLIENT:
CONFIDENTIAL

PLATFORMS:
FACEBOOK
GOOGLE

GOAL.:
LEAD GEN
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CLIENT:
CONFIDENTIAL

PLATFORMS:
FACEBOOK
GOOGLE

GOAL.:
LEAD GEN
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CLIENT:
CONFIDENTIAL

PLATEFORMS:

GOOGLE

GOAL:
LEAD GEN

‘ i “ ‘
iy
L | i
! | |
il ‘ 0Ol
i “‘ [ | L
e e R \ e
[ ' | | | \“ v\
M AR \1 N A A
i (Il I (T I I ‘ | l
it il 1 | | | |
0 ““ :m LA
il (0 | i | [ | ‘ ‘V
I ‘ i 1
| ‘ “ ‘ | ‘
i i “ | |
‘] i : |
\

l

“ | \
i | ‘ ‘
| | | 1;‘ “‘ |
I !":‘{ “‘ “‘
| 11‘;“: (LT |
| ‘\?’i}“l““:‘ ,,ii“\ 1 l'
(RO

m



https://expandx.com/
mailto:marketing@expandx.com

CLIENT:
CONFIDENTIAL

PLATFORMS:
FACEBOOK
GOOGLE

LEAD GEN
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BRAND AWARENESS B8
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CLIENT:
CONFIDENTIAL
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FACEBOOK BHIHECA CH.
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GOAL:

LEAD GEN

BRAND AWARENESS
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CLIENT:
BUSINESS STORM k\. BUSINESSTORM

DISRUPTIVE KNOWLEDGE - PERFORMED

PLATFORMS:
FACEBOOK “Bitcoin is a technological
GOOGLE tour de force””
Bill Gates
GOAL:
LEAD GEN
BRAND AWARENESS i
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CLIENT:
CONFIDENTIAL Y,

| PLATFORMS: | oS

FACEBOOK

GOOGLE “AT“ 0'
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LEAD GEN
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CLIENT:
BUSINESS STORM

PLATFORMS:
FACEBOOK

Conferénce Agenda:
GOOGLE The Future of Mon

LEAD GEN
BRAND AWARENESS

| GOAL:
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CLIENT:
BUSINESS STORM

ORMS. EASTER SALE
| PATE ORMS: GET EXTRA 38% OFF
GCOOGLE 5T AND 6TH APRIL
| GOAL: kD BUSINESSTORM
LEAD GEN
SALES
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| CLIENT:

PROSPEARMO ‘ ‘

_ Businesses making the right
PLATFORMS:! decisions & moves. First.
FACEBOOK
GOOGLE
GOAL:

LEAD GEN

LEGAL

BRAND AWARENESS _— e
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CLIENT:
BUSINESS STORM

| PLATFORMS:

FACEBOOK
GOOGLE TICKETS|ON SALE/NOW

GOAL:
LEAD GEN
BRAND AWARENESS
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CLIENT:
CONFIDENTIAL

PLATFORMS:
FACEBOOK
GOOGLE

GOAL.:
LEAD GEN

OXYGEN
FOR YOUR
BUSINESS
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| CLIENT:

BUSINESS STORM The business storm will

hit your mind.

| PLATFORMS: Like never before.

gg%EgL%OK And you will love it.

Kelvin Lee

GOAL: Director Social Media Marketing

| LEAD éEN at Thomson Reuters
BRAND AWARENESS

K> BUSINESSTORM
DERUPTIVE KNOWLEDGE « FERFORMED



https://expandx.com/
mailto:marketing@expandx.com

CLIENT:
CONFIDENTIAL

PLATFORMS:

FACEBOOK
GOOGLE

GOAL.:
LEAD GEN

HAMALL
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OA UMALL
BPEME?
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CLIENT:
CRYPTOCONF

PLATFORMS:
FACEBOOK
GOOGLE

SOLD OUT!

GOAL:
LEAD GEN
BRAND AWARENESS

CRYPTOCONr.222
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p ‘ | NULS N

bbAEUIETO B

| PLATFORMS:

FACEBOOK

GOOGLE TBOU PhIIE.
GOAL: <

LEAD GEN
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| CLIENT:
BUSINESS STORM It's like a weather forecast.

It's good to know

| PLATFORMS: what will happen to
FACEBOOK - | . -

GOOGLE =« = Yyourbusiness.Isn't it?

| GOAL: A 7 4 Suhas Gopinath

CEO @ShopsUp

LEAD GEN , W World Economic Forum
BRAND AWARENESS {

K SERTEIT
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CLIENT:
INTERNAL

PLATFORMS:
FACEBOOK
GOOGLE

GOAL:
LEAD GEN
BRAND AWARENESS

X

COMING 500N

OXYGEN FOR YOUR BUSINESS


https://expandx.com/
mailto:marketing@expandx.com

CLIENT:
CONFIDENTIAL &

-~ AR @ " AMSENTEMT™
PLATFORMS: '8 s B NONSHTE
FACEBOOK V) 1% 4 - i« SATROA
GOOGLE g e pe.

G OA L : ’.:' : L ;' : ‘ | /,ﬂ\ . - - it

LEAD GEN



https://expandx.com/
mailto:marketing@expandx.com

CLIENT:
CONFIDENTIAL

PLATFORMS:
FACEBOOK
GOOGLE

GOAL:
LEAD GEN
BRAND AWARENESS
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CLIENT:
CONFIDENTIAL

PLATFORMS:
FACEBOOK
GOOGLE

LEAD GEN
BRAND AWARENESS
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CLIENT:
CONFIDENTIAL

PLATFORMS:
FACEBOOK
GOOGLE

GOAL:
LEAD GEN
BRAND AWARENESS

LEGAL
COMPASS

FOR YOUR
BUSINESS
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CLIENT:
BUSINESS STORM

| PLATFORMS:

FACEBOOK
GOOGLE "
, | Startups
| GOAL ; ' » Corporations
LEAD GEN o _
nepenpunuel  PORTUGAL LISBON JUNE =2817 5 dusiessiorm
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Logo Clear Space

Grey stripped area
indicates Safe Zone. Other
graphical and visual
elements can be safely
positioned up to the
adjoining Blue area.

Blue indicates Clear
Space. The blue area must
be kept free of all other
graphical and visual
elements.

The minimum required
Clear Space is defined by
the measurement ‘x’
(equal to the height of the
‘cap-height' of the
secondary text. The width
is equal to the height.)

*This ruling is applied to all
logo variants.

| branding

& KNIGHTS

o CONSTRUCTION GROUP

| branding
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Logo Construction

Blue 'y'indicates overall
proportions for the logotype
and logomark.

The blue area must be kept
free of all other graphical
and visual elements.

Magenta indicates the
proportions of the logomark.
‘w' is logomark height &
width. 1/3 of this dimension is
used for the spacing of the
logomark from the type.

| branding

o

KNIGH TS

CONSTRUC

INGS LTD

i

W 173w
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VIEW THE
WHOLE BRAND STATIONARY
HERE

| branding


https://expandx.com/
mailto:marketing@expandx.com
https://expandx.com/wp-content/uploads/2019/03/Knights_Brand_Book_and_Branding_Guide-ExpandX-Marketing-Web.pdf

Martin & Co London Brand
- Logo

MAR I l N Co To deliver a strong and lasting brand that

i communicates professionalism and expertise,
London Lettlngs the reproduction of the Martin & Co London

logos must always be consistent.

MARTIN - CO oo
depending on whether you offer sales.

London Lettings & Sales

| branding
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Master artwork has been created for you in a variety of different
formats, so that you do not have to adapt any element of the logo.

MART]N&CO If you are in any doubt as to which logo to use, please tell us what the
logo is intended for and we will be happy to advise you of the most

London Lettings

appropriate version. The reversed logo can be used at your discretion.

Reversed out

The logo must always be surrounded by a clean area that is free

------ from all other graphical elements. This area is known as the
MAR | l N Co 'Exclusion Zone'.

London Lett| ngs The width of the Exclusion Zone is dictated by the ampersand.

The Exclusion Zone also applies to the edge of the page.

| branding
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VIEW THE
WHOLE BRAND STATIONARY
HERE

| branding
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>
gUSINESSTORM gUSINESSTORM  BUSINcSSTORM

DISRUPTIVE KNOCWLEDSE - PERFORMED DISRUPTIVE KMNOWLEDGE + PERFORMED DISRUPTIVE KMOWLEDGE « PERFORMED

(3 BUSINESS 07 L
'0 gUSINESSTORM — BLSTLIERDIT,
>

DISEUPTIVE KNOWLEDGE « PERFORMED DISRUFTIVE .

| branding
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B0
PANTOME Black C
Wizk: 8000000

«o

M:100

. 100

K: 20

R: 196

G 22

B: 28

PANTOME 1795 C
Web: ¥C4161C

&o

M:100

¥ 100

K: 50

R 138

o

B0

PANTOMNE 7628 C
Web: ¥3A0000

SAME COLOR

Black Red 1

D
dUSINES TORM

DISRUPTIVE KMCAWLEDGE - PERFC

Color Trademar| Reversed to White

Col
Tk

Mo other color treatments are permitted.

Red 2
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VIEW THE
WHOLE BRAND STATIONARY
HERE

| branding
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AJURORA/E ANIRORA/E

FAIESIEAV/=a /\ROR//(i

designed in a Feng Shui practics

| branding
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ANJRORA
M= Jo | AURORA/L

AA
SEERI ey, R Ty

GET €20 OFF YOUR NEXT HOME®*
CODE

| branding
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| branding

Brand identity

The brand identity elements reviewed in Section Two and Three inform our approach to application develop-
ment. We can think of the elements of the identity

ystem as our building blocks for all communication materials.
By following the guidelines on previous pages, we can meet the brand objectives that are defined by our posi-

tioning, mission and vision and still maintain the flexibility to develop uniquelyv creative and impactful designs.
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NOT A STAY.
MY HOME AWAY

| branding
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VIEW THE
WHOLE BRAND STATIONARY
HERE

| branding
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CLIENT:
CONFIDENTIAL

TYPE:
MAGAZINE

PAGES:
48

LANGUAGE:
ENGLISH
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CLIENT:
CONFIDENTIAL

TYPE:
BROCHURE

PAGES:
64

LANGUAGE:
EN & BG
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CLIENT:
PROSPERAMO

TYPE:
VYNIL

BUSINESS:
SERVICES

LANGUAGE:
ENGLISH
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